[image: image1.jpg]_CRusER
HOLIAYS .



Contact: Maggie Blehert 






    For Immediate Release

952.914.6971
mblehert@cruiseholidays.com
Cruise Holidays Expands Its Reach
Franchisor Brings 25 Years of Success to Home-Based Professionals in Canada; 

Also Unveils New Fee Structure for Storefront Agencies in U.S. & Canada
Minneapolis, MN (June 17, 2009)— North America’s oldest cruise-specialty retail franchise is now in the process of inviting qualified home-based professionals to join its ranks in Canada. Cruise Holidays, which has been operating retail franchise locations in Canada and the United States for 25 years, has also had a home-based sister company for the past five years, under the name SeaMaster Cruises. But until now, that home-based option was only available in the United States. Both the storefront and home-based franchisees will share one powerful brand name across North America: Cruise Holidays.

Cruise Holidays will begin recruiting home-based agents in Canada on July 1, 2009. “As a Canadian myself, I am thrilled to be ushering in a new era of opportunity for Canadians wishing to launch a successful business from home. With the Cruise Holidays brand already well-established in Canada, home-based professionals will benefit from the credibility the Cruise Holidays name will bring to their business, starting from Day One,” said Mark Schiffner, vice president of Cruise Holidays. There are actually two home-based options: interested parties can open their own home-based Cruise Holidays franchise, or they may choose to act as an outside agent or independent contractor for a storefront location.

Cruise Holidays is also announcing a new fee structure for its existing storefront agencies and other agencies that convert to the brand in the future. The travel powerhouse has moved away from a royalty system and has instituted a flat fee structure, which is $750 per month, per storefront location. The home-based franchisees will continue to use a royalty system.

“What is most palatable about this new arrangement for franchisees is that there is no guesswork. They pay a flat fee per location, and almost everything we provide to them is included in the fee. It doesn’t get any simpler than that,” said Schiffner. Services that Cruise Holidays provides to its franchisees include robust technology and marketing programs; preferred commission agreements with top cruise lines; a proprietary software system; on-site budget, business and market planning assistance; support and business development specialists; and discount business programs. 

The Cruise Holidays brand currently includes approximately 250 storefront and home-based franchisees across North America. Its former sister company, SeaMaster Cruises, joined Cruise Holidays’ ranks in June 2009. “Our powerful Cruise Holidays brand that is now double the size will without a doubt make us the clear leader in the industry for independent business owners,” said Tom Baumann, president of Travel Leaders Leisure Group, which Cruise Holidays is a part of.  

Cruise Holidays is North America’s oldest franchise network of cruise-specialty travel agencies with stores throughout the United States and Canada, and is celebrating its 25th Anniversary during 2009. For more information about Cruise Holidays, visit www.cruiseholidays.com, e-mail cruiseholidaysfranchising@cruiseholidays.com or call 1-800-824-1481.
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Cruise Holidays is the oldest cruise-specialty retail franchise in North America, with stores in both the United States and Canada,

and also has a location in Dubai, UAE. In addition to its focus on cruise vacations, Cruise Holidays is also a distinguished provider of

land tour vacation packages. Founded in 1984, Cruise Holidays is part of the Travel Leaders Leisure Group division of Travel Leaders Group. With 1,600 travel agency locations in the United States and Canada, Travel Leaders Group serves millions of individual leisure travelers, as well as select corporate clients and destinations.
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